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A Parallel Web?

Thursday, April 7, 2011



Why Fan Page?

• Boost SEO

• Permission based

• Brand Ambassadors

• Highly Targeted

• Little Technical Knowledge

• Measurable
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Source: http://news.cnet.com/8301-30685_3-20038242-264.html

21.1 mil 10.1 mil 20.5 mil

1.8 mil visits 290,000 visits 270,000 visits
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American Fan Page Examples
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Source: Top Canadian Fan Pages
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Top University Facebook Pages (# of Fans)
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Fan Page Changes

• Comment & “Like” Items

• Write on User Walls

• Tabs Removed

• Wall Posts are Weighted

• New Photostrip

• Spam Filters

• Email / Dashboard Activity
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Features 
& Best Practices

• Add Identity to Posts
(Increase Engagement)

• Custom Landing Tab

• Fan Updates

• 90% of Fans Never Return

• Time Posts

• Don’t Automate Posts

• Facebook Questions
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Know Your Audience
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Provide Quality, Regular Content
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Encourage Discussion and Engagement
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Don’t take Yourself too Seriously
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Measurement
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Facebook University of Lethbridge Fan Page Insights
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Management
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Hootsuite Social Media Management
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Other Points to Consider

Thursday, April 7, 2011



Facebook Mobile
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Mobile Promotion
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Mobile Promotion
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Facebook Places
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Facebook Places
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Michael Warf, Practice Lead
IT | WEB
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